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FOR MORE THAN 80 YEARS, Kaiser 
Permanente has been committed to improv-
ing the health and well-being of the commu-
nities we serve. Through our Panorama City 
and Woodland Hills medical centers, physi-
cians, employees, and community partners, 
we work to advance health both inside and 
outside our medical facilities. From address-
ing housing insecurity and food access to 
supporting education, workforce develop-
ment, and mental health, our commitment 
extends into the neighborhoods where 
Valley residents live, work, learn, and play.

STRENGTHENING COMMUNITY HEALTH 
THROUGH STRATEGIC INVESTMENTS

Kaiser Permanente invests more than 
$1.2 billion annually in community health 
programs and charitable initiatives across 
Southern California, supporting charitable 
care and coverage, health professions edu-
cation, research, community grants, and 
programs that strengthen the health of vul-
nerable populations. 

These investments help address housing 
insecurity, expand access to care, improve 
mental health services, and create path-
ways to economic opportunity through 
partnerships with nonprofit organizations, 
educational institutions, health care provid-
ers, and community leaders throughout the 
San Fernando Valley.

Notable partnerships include:
• Hope the Mission, supporting efforts 

to combat homelessness, hunger, and pov-
erty while connecting individuals and fami-
lies with critical resources. 

• Harbor Care Mission Hills, provid-
ing medical respite services and supportive 
care for individuals recovering from illness 
or hospitalization while experiencing home-
lessness. 

• California State University, 
Northridge (CSUN), supporting work-
force development, community outreach, 
student engagement, and health education 
throughout the San Fernando Valley. 

• Partnerships with local schools, non-
profit organizations, community clinics, 
faith-based organizations, and public agen-
cies working together to improve health 
outcomes across the Valley.

Together, these efforts strengthen the 
community safety net and improve out-
comes for individuals and families across 
the San Fernando Valley.

ADDRESSING THE SOCIAL DRIVERS OF HEALTH
Kaiser Permanente recognizes that 

health is shaped by more than medical care 
alone. Through strategic partnerships and 
community investments, we help address 
housing stability, food security, behavioral 
health, economic opportunity, education, 
and workforce development.

One example is Kaiser Permanente’s 
Medical-Legal Partnership Initiative, which 
helps individuals experiencing housing 
insecurity access legal assistance and 
support services designed to prevent evic-
tion and maintain stable housing. Kaiser 
Permanente also supports medical respite 
programs, including Harbor Care Mission 
Hills, that provide a safe place for people 
experiencing homelessness to recover fol-
lowing hospitalization while connecting 
them to longer-term care and support. 

Additionally, Kaiser Permanente part-
ners with organizations that provide nutri-
tious food, behavioral health services, trans-
portation assistance, and family support 
programs that promote overall well-being 
and healthier communities.

CREATING PATHWAYS FOR FUTURE 
HEALTH CARE LEADERS

Preparing the next generation of health 
care professionals remains a key priority. 
Kaiser Permanente supports education-
al programs that introduce students to 
careers in medicine, nursing, behavioral 
health, administration, and other health-re-
lated fields.

Programs such as the Summer Youth 
Employment Program provide hands-on 
experiences for students interested in 
health care careers, while the Hippocrates 
Circle Program connects middle school 
students with physicians and health care 
professionals who inspire future careers in 
medicine. 

A key example is Kaiser Permanente’s 
partnership with California State Univer-
sity, Northridge (CSUN), one of the San 

Fernando Valley’s largest and most diverse 
educational institutions. Through collabo-
rations with CSUN Athletics and campus 
programs, Kaiser Permanente engages stu-
dents, families, faculty, alumni, and commu-
nity members through health and wellness 
activities, educational outreach, volunteer 
opportunities, and community events. The 
partnership strengthens community con-
nections while helping inspire future lead-
ers and promote healthier communities. 

These investments create opportunities 
for local students while helping build a 
skilled and diverse workforce prepared to 
meet the needs of our communities.

SUPPORTING MENTAL HEALTH AND WELLNESS
Mental health remains one of the most 

pressing challenges facing our communi-
ties. Kaiser Permanente continues to invest 
in programs and services that expand 
access to behavioral health care, educa-
tion, crisis support, and resilience-building 
resources.

Support includes individual and group 
therapy, mental health education, digi-
tal self-care tools, and partnerships with 
schools and community organizations that 
help increase awareness, reduce stigma, 
and improve access to care. These efforts 
reflect Kaiser Permanente’s belief that 
mental health is an essential part of overall 
health and well-being. 

LOOKING AHEAD
As community needs continue to evolve, 

Kaiser Permanente remains focused on 
advancing health equity, expanding access 
to care, supporting mental health and well-
ness, addressing housing and food insecu-
rity, and strengthening partnerships that 
help communities thrive.

Through strategic investments, com-
munity collaboration, volunteerism, and 
innovative programs, Kaiser Permanente 
continues to make a positive impact across 
the San Fernando Valley while helping 
ensure that individuals and families have 
the opportunity to live healthier lives.

Learn more at 
community.kaiserpermanente.org.
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Because you promise 
to help give your team 
more healthy years.
See why Kaiser Permanente members are 20% 
less likely to lose years of life due to cancer.

Learn more at kp.org/promises

Source: Elizabeth A. McGlynn, PhD, et al., “Measuring Premature Mortality Among 
Kaiser Permanente Members Compared to the Community,” Kaiser Permanente, July 20, 2022.
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MISSION STATEMENT 
The Child Care Resource Center (CCRC) cultivates child, 
family and community well-being.

SERVICE AREA 
Northern Los Angeles County and the entirety of 
San Bernardino County. 

FAST FACTS
• CCRC recently celebrated 50 years of service, 
building on the vision of healthy and strong children and 
families living in thriving communities.

• The agency currently serves over 125,000 children, 
families and child care providers in a service area 
spanning 22,500 square miles with a sta� of 1400 sta�.

• The agency manages 15% of the state’s total funded 
child care financial assistance slots supporting 65,429 
children and 38,161 families. 

• Over the past two years, CCRC facilitated training 
and technical assistance with over 5,000 child care 
providers in 174 Trauma Informed Care Trainings, 
168 trainings aligned with the California Early Care 
and Education Competencies, and 3,958 technical 
assistance interactions with Family Child Care and 
Family, Friend, and Neighbor caregivers.

GREATEST IMPACT IN 2026
CCRC helped preserve 146,000 subsidized child care 
slots codified in the prior budget year with the final 
FY27 California state budget while adding 22,000 child 
care spaces statewide and a cost-of-living adjustment 
for provider rates. 

IMPACT, PRIORITIES 
& WAYS TO ENGAGE
What is the greatest need or challenge your 
organization is working to address right now?
Families facing financial hardship, child care assistance, 
and other challenges often struggle to navigate multiple 
agencies to get what their families need. CCRC’s Family 
Resource Center brings child care assistance, early 
learning, home visiting, mental health support, parent 
workshops, food and critically needed items together 
under one roof. Your gift keeps the doors open and 
makes the next family’s first step easier.

What are your top priorities for the year ahead?
Our Strategic Plan goals for 2024-2029 include:
1) Connect children and families to the right services at 
the right time.
2) Build the capacity of the people, organizations and 
groups that impact child, family and community success.
3) Increase and align public investments for the child/
whole family services.
4) Advance agency growth and sustainability through 
economic investments, administrative excellence, and 
financial responsibility.

Where can philanthropic support make the greatest 
di�erence?
1) Flexible, unrestricted operating support. Investments 
in infrastructure, sta� development, or the work of 

adjusting to policy changes. Unrestricted gifts let 
leadership put money where the need is greatest.
2) Workforce and provider quality. Providers are the 
foundation of the whole system. Philanthropy can fund 
things public contracts often don’t: retention stipends, 
scholarships for credentials, coaching for family child 
care providers, and start-up support for new home-
based programs, especially in areas with few options.
3) Basic needs for families. CCRC distributes food and 
essential items, and that work is rarely fully covered 
by public dollars. Donated funds can fill the gaps for 
families who earn too much to qualify for assistance but 
still can’t a�ord care.

How can companies and business leaders get involved?
Join our Board of Directors. CCRC’s talented and 
diverse Board of Directors provides guidance, oversight 
and support to the organization. Each Director brings 
a unique set of skills and collectively ensures fiduciary 
responsibility, builds a strong public standing, creates 
a strategic agency vision and provides oversight of 
programs and services.
Participate in our Holiday Book and Toy Drive. The 
agency distributes close to 10,000 items for children 
and families during the holiday season. Host a collection 
bin or make a donation.

What is one thing you wish more people understood 
about your organization or the community you serve?

Why our work matters:
Child care is economic infrastructure as much 

as a family service. Parents can work and study. Our 
programs allow parents go to work and attend school, 
contribute to the economy, and strengthen their 
families and communities. 

Early childhood shapes later outcomes. Quality care 
and early learning a�ect school readiness and long-
term social and economic success.

It supports providers, not just families. Training, 
coaching, and workforce development raise quality 
across the whole child care system.

It works at the regional and state level. The research 
and policy work extends CCRC’s influence beyond the 
families it serves directly.

VOLUNTEER OPPORTUNITIES
There are multiple Family Play Days throughout the 
year. These large-scale events are held in multiple 
locations. Volunteer opportunities for singles or large 
groups are available. 

On-site opportunities include our Family Basic 
Needs Center, which distributes food and critically 
needed items. 

We o�er group activities to assemble our 
Milestones and More Family Play Kits that are bilingual 
and designed for newborns and toddlers.

GIVING OPPORTUNITIES
• Family Basic Needs Center: Nutritional and essential 
items for families and care providers. 
• The Michael Olenick Ph.D. Scholarship Fund:Awards 
for CSUN scholars in the Master of Arts in Early 
Childhood Educational Psychology Program.
• What A Di�erence A BOOK Makes: Age-appropriate 
books with corresponding learning activities. 

LEADERSHIP
Executive Leadership
Michael Olenick, CEO

Donna Sneeringer, President

20001 Prairie Street, Chatsworth
 (818) 717-1000 | communications@ccrcca.org

ccrcca.org
Established in 1976

Adrian Stern
Clumeck, Stern, 
Schenkelberg & Getzo­
Anthony Pena
Philanthropist
Shelia Jones, 
Philanthropist
Joannie Aguayo
Early Childhood 
Education Expert
Romalis Taylor
Community Advocate 
& Executive
Lara Buitrago
Singer Lewak
Griselda Cervantes
Mission Valley Bank
Alma Cortes
Los Angeles
Pierce College 
Karen Davis
Organizational 
Management 
Professional
Christine Gonzales
P/C Head Start 
Representative

Ed Hill
Attorney at Law 
(Retired)
Connie Leyva
KVCR Executive 
Director
LaQuenta Martin
The P3 Life
Lizbeth Nevarez
GHJ Advisors
Mindy Perez
Head Start 
Representative
Adam Pilder
Dignity Health
Dean Rocco
Wilson Elser
Nancy Villasenor
Senior Marketing 
Executive
Peter Wang
Integrated Media 
Technologies, Inc.
Richard Wol�
Senior Operating and 
Financial Executive

BOARD OF DIRECTORS

@ccrc4kids

/ccrc4kids

@CCRC4KIDS

For 50 years, CCRC has been there for families – growing from a 
small group of volunteers in 1976 to one of the nation’s largest 
early care and education community resource organizations.early care and education community resource organizations.
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Child Care Resource Center’s 50  Anniversary Gala brought together
community leaders, partners, supporters, friends, and staff to recognize those

th

who have helped build this incredible legacy. From what started as a handful of
volunteers turned into a resource for 125,000 children, families, and child care
providers monthly across our 22,500 square mile service area of Northern Los
Angeles and San Bernardino Counties.

Together we raised over $250,000 which will support the following
CCRC initiatives:

Family Basic Needs Center: Nutritional and essential items for
families and care providers.

The Michael Olenick Ph.D. Scholarship Fund: Awards for
scholars in the Master of Arts in Early Childhood Educational
Psychology Program at California State University, Northridge.

What A Difference A BOOK Makes: Age-appropriate books
with corresponding learning activities.

We look forward to building the next 50 years.

Celebrating 50 years of cultivating child,
family, and community well-being.

866-67-4KIDS | ccrcca.org
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MISSION STATEMENT 
We believe that all individuals – including those with 
special needs – should have the opportunity to reach 
their fullest potential and have the right to a dignified 
and meaningful quality of life.

SERVICE AREA 
Los Angeles and Ventura Counties

FAST FACTS
GHR provides programming five days a week for young 
adults with intellectual and developmental disabilities.
• Our 22-acre Ranch provides hands-on vocational, 
social, wellness and independent-living opportunities in 
a real-world environment.
• Community outings, camps, vocational programs 
and special events extend our impact beyond our daily 
programs and connect hundreds of individuals, families 
and community members each year.

Independent Rating or Accreditation 
We are proud to have earned our 2026 Top Rated Great 
Non Profits Badge. We also have received the CANDID 
GOLD Transparency badge for 2026.

GREATEST IMPACT IN 2026
Golden Heart Ranch (GHR) creates opportunities 

for young adults with intellectual and developmental 
disabilities to live fuller, more connected lives. From our 
22-acre Ranch in Agoura Hills, we provide innovative 
programs that build independence, confidence, 
friendships, vocational skills and a true sense of 
belonging.

Our “Best of Both Worlds” model combines 
meaningful Ranch-based programming, including 
gardening, animal care, cooking, fitness, art, music and 
daily living skills, with frequent experiences throughout 
the greater Los Angeles community. 

Some of our most meaningful moments this 
year came from helping Ranchers find new ways to 
communicate and be heard.

Through expanded communication opportunities, 
individuals who have had thoughts, feelings and 
personalities locked inside for years are increasingly 
able to express themselves. One Rancher, at age 32, 
was able to tell his mother “I love you” for the first time.

These moments represent what GHR is ultimately 
about: seeing the person, recognizing their potential 
and creating opportunities for them to participate more 
fully in their own lives.
At the same time, GHR continued to expand vocational 
experiences, community integration, health and 
wellness programming and opportunities for Ranchers 
to build the skills and relationships that contribute to 
greater independence.

IMPACT, PRIORITIES 
& WAYS TO ENGAGE
What is the greatest need or challenge your 
organization is working to address right now?
For individuals with intellectual and developmental 
disabilities, opportunities can decline dramatically after 

they leave the school system. Friendships, structured 
activities, vocational training and community 
connections can suddenly disappear. Golden Heart 
Ranch is working to change that trajectory.

What are your top priorities for the year ahead?
In 2027, GHR plans to serve more Ranchers while 
continuing to strengthen our Best of Both Worlds 
model. Priorities include expanding vocational and 
communication opportunities, increasing community-
based experiences, and investing in the sta�, 
transportation and infrastructure necessary to support 
responsible growth.

Where can philanthropic support make the greatest 
di�erence?
Support directly strengthens the programs that 
give Ranchers greater independence, purpose and 
connection from vocational gardening and animal care 
to health and wellness, communication, life skills and 
community outings. Funding also helps GHR maintain 
the trained sta� and reliable transportation that make 
these experiences possible.

How can companies and business leaders get involved?
Individuals, companies and foundations can support 
general operations, underwrite programs, sponsor 
community experiences and events, fund transportation 
and capital needs, or make unrestricted gifts that allow 
GHR to respond where the need is greatest.

What is one thing you wish more people understood 
about your organization or the community you serve?
The need for friendship, purpose, growth and belonging 
doesn’t end when a young person with a disability 
leaves the school system. In many ways, that’s when 
the need becomes even greater. At Golden Heart 
Ranch, we believe adulthood should be the beginning of 
new possibilities, not the end of them.

VOLUNTEER OPPORTUNITIES

Companies can make an extraordinary di�erence 
through corporate giving, sponsorships, employee 
volunteer days, in-kind contributions, professional 
expertise and vocational partnerships. Corporate 
groups can volunteer together on meaningful Ranch 
projects involving our gardens, animals, facilities and 
special events.

GIVING OPPORTUNITIES
Individuals, companies and foundations can 
support general operations, underwrite programs, 
sponsor community experiences and events, fund 
transportation and capital needs, or make unrestricted 
gifts that allow GHR to respond where the need is 
greatest.

SIGNATURE EVENTS OR KEY 
FUNDRAISING MOMENTS
Golden Heart Ranch hosts annual fundraising and 
community events that bring together Ranch families, 
supporters and business partners. Corporate 
sponsorship and employee participation are welcomed.

LEADERSHIP
Executive Leadership
Rose van Wier Hein
Founder; Executive Director

3190 Triunfo Canyon Rd.,  Agoura Hills
(310) 567-6984 | Rose@goldenheartranch.org

goldenheartranch.org
Established in 2009

Steve Asher
Clifton Larson Allen (Retired)

Patricia Hankey
Hankey Capital

Leslie Haukoos
Writer/ Editor and Author 

Dick James
President, Pete James Enterprises 

Mitch Kamarck
Vice President, Business and Legal A­airs 
for Nickelodeon (retired)

Dwight Kennedy
Director/Music Producer/Writer

BOARD OF DIRECTORS
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goldenheartranch.org

A Place to Grow. A Place to Grow. 
A Community to Belong.

Donate. Volunteer. Partner With Us.

Golden Heart Ranch creates opportunities for young adults with 
intellectual and developmental disabilities to build independence, 
friendships and meaningful lives. With your support, we can build 

brighter futures together.
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MISSION STATEMENT 
To advance the rights and life choices of individuals 
within the neurodiverse community and their families 
through a broad range of high-quality, innovative and 
personalized services.

SERVICE AREA 
Services are delivered across urban communities 
throughout Los Angeles County and Ventura County 
as well, helping individuals and families build stability, 
independence, and long-term opportunities.

FAST FACTS
New Horizons serves nearly 1,700 unduplicated 
individuals each year, beginning at age 16. The 
population includes transition-age youth, working-
age adults, and seniors with intellectual and 
developmental disabilities (I/DD) who face significant 
obstacles to employment, transportation, healthcare 
access, and meaningful social connection. The 
majority of individuals served are low-income and rely 
on public systems or family caregivers for basic needs.

GREATEST IMPACT IN 2026
The merger with The Campbell Center, now a division 
of New Horizons, has had a significant impact on 
our organization and our Members this year. It has 
expanded our reach into the Glendale and Burbank 
communities, increased access to services and 
opportunities, and strengthened our ability to 
meet growing community needs. Bringing our 
organizations together has created new opportunities 
for collaboration and growth while allowing more 
individuals and families to benefit from the programs 
and support of New Horizons. 

IMPACT, PRIORITIES 
& WAYS TO ENGAGE
What are the greatest needs or challenge your 
organization is working on to address right now? 

At a time of unprecedented growth and change in 
the disability services system, New Horizons is facing 
a critical challenge: meeting the growing demand 
for high-quality, community-based services while 
navigating shifting public funding and increasing costs.

More individuals with intellectual and 
developmental disabilities (I/DD) and their families are 
seeking opportunities for employment, independence, 
community connection, and meaningful participation; 
but available resources do not always keep pace with 
that need. As a trusted provider with more than seven 
decades of experience, New Horizons is committed to 
ensuring that individuals and families have access to 
the services and supports they need to thrive.

Our challenge and our opportunity are to sustain 
and expand these services while building the capacity 
and resources necessary to meet growing demand. 
With a proven record of impact and a clear vision for 
the future, New Horizons is well positioned to help 
lead the next chapter of community-based support 
for individuals with I/DD across Los Angeles County. 
Continued philanthropic support is essential to making 
that possible and ensuring that the individuals and 
families who count on New Horizons are not left behind.

What are your top priorities for the year ahead?
In 2027, New Horizons will focus on growing 

philanthropic support, deepening donor engagement, 
and increasing community awareness of our impact. 
We will strengthen relationships with current 
supporters while expanding our base of individual, 
foundation, and corporate donors. And we look forward 
to increasing the number of volunteers that play an 
important role in what we do. 

Through compelling storytelling and meaningful 
opportunities to connect with our mission, we will inspire 
greater investment in New Horizons and help sustain 
and expand services for individuals with intellectual and 
developmental disabilities and their families.

Where can philanthropic support make the greatest 
di�erence?

One of the greatest opportunities for impact 
is helping young people with intellectual and 
developmental disabilities successfully transition from 
special education to adulthood. As students age out 
of special education, many face a “service cli�”—
losing access to structured support, employment 
pathways, and other resources at a critical point in 
their lives. Without early intervention, this can lead to 
unemployment, isolation, and greater reliance on public 
systems.

New Horizons is seeing growing demand from Los 
Angeles County school districts for transition and youth 
services, including support for students at younger 
ages. Philanthropic investment can help us respond to 
that demand by expanding early intervention, career 
preparation, and pathways to competitive, integrated 
employment. 

How can companies and business leaders get involved? 
Companies can make an especially meaningful 

impact through corporate sponsorships, employee 
giving and matching programs, in-kind contributions, 
and no-cost employment partnerships that create 
opportunities for individuals with I/DD in the workplace. 

What is one thing you wish more people understood 
about your organization or the community you serve?

For more than 70 years, New Horizons has met 
our Members where they are, delivering the programs, 
services, and opportunities that help them find their 
place and thrive in our communities.

GIVING OPPORTUNITIES
There are many meaningful ways to support 
New Horizons and create greater possibilities for 
individuals with intellectual and developmental 
disabilities. Individuals, foundations, and companies 
can support specific programs and priorities, 
through a range of smart and strategic giving 
options, including Donor-Advised Funds (DAFs), 
qualified charitable distributions (QCDs) from IRAs, 
gifts of appreciated stock and other securities, 
matching gifts, planned and estate gifts, and multi-
year commitments. All these options can provide 
meaningful philanthropic support while allowing 
donors of any size to give in ways that align with their 
financial and charitable goals.

LEADERSHIP
Executive Leadership
John C. Brauer, M.A., President and CEO

15725 Parthenia Street, North Hills
(818) 894-9301 | info@newhorizons-sfv.org

newhorizons-sfv.org
Established in 1954

BOARD OF DIRECTORS

@newhorizonssfv /newhorizonssfv
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Members in NH Community Living Center Program

Glenn Baker, Philanthropist
Muhannad Malki, Philanthropist
Ken Miles, Philanthropist
Gregory Buesing, Philanthropist
John D. Eissele, Philanthropist
Jerry F. Hilecher, Philanthropist
Gail C. Watts, Philanthropist
E. Mark Fishman, Philanthropist
Hayley Antonian, Philanthropist
AnGele M. Cade, Philanthropist
Jack Darakjian, Philanthropist
Rafael De La Rosa, Philanthropist
Allen Ho�man, Philanthropist
Charles W. Jenkins, Philanthropist
George G. Stevens III, Philanthropist
Susie Thai, Philanthropist

New Horizons Annual Run Walk

GREG GRUDT PHOTOGRAPHY

MATEO ELVIRA, ELVIRA MEDIA
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MISSION STATEMENT 

The Aquarium of the Pacific’s 
mission is to instill a sense of wonder, 
respect, and stewardship for the 
Pacific Ocean, its  inhabitants, and 
ecosystems.

SERVICE AREA 

The Aquarium of the Pacific serves 
communities across Southern 
California and reaches audiences 
throughout North America. Our 
impact extends far beyond our 
walls to the ocean itself, supporting 
marine life and ecosystems 
through animal care, rescue and 
rehabilitation, conservation, and 
research.

FAST FACTS

• The Aquarium of the Pacific 
welcomes approximately 1.5 
million visitors annually, connecting 
people with the ocean and inspiring 
stewardship.
•  Approximately 150,000 
students, teachers, and community 
members receive Aquarium science 

and environmental education 
programming each year.

• The Aquarium and its partners 
have helped outplant more than 
32,000 endangered white abalone 
as part of  e�orts to restore this 
critically endangered species 
and Southern California’s marine 
ecosystems.

What is the greatest need or 
challenge your organization is 
working to address right now? 
Our ocean and its wildlife are facing 
increasing pressures from climate 
change, habitat loss, pollution, and 
other environmental threats. At 
the same time, there is a growing 
need for organizations that can 
respond to wildlife emergencies, 
support species recovery, and 
inspire communities to understand 
and protect the environment. 
The Aquarium of the Pacific is 
working to meet that need through 
animal rescue and rehabilitation, 
collaborative conservation 

programs, and education that 
empowers people to care for and 
protect the ocean.

GIVING 
OPPORTUNITIES 
Individuals, foundations, and 
companies can support the 
Aquarium through annual gifts, 
Adopt-an-Animal, corporate 
sponsorships, grants, matching 
gifts, donor-advised funds, stock 
gifts, and planned giving. Support 
at every level helps advance animal 
care, conservation, education, 
and our work to protect the Pacific 
Ocean and its inhabitants.

VOLUNTEER 
OPPORTUNITIES

The Aquarium o�ers volunteer 
opportunities for individuals, 
families, teens, and groups. 
Volunteers contribute throughout 
the Aquarium through education, 
guest engagement, animal care 
support, special events, and 
conservation activities. 

LEADERSHIP
Executive Leadership
Je�rey Flocken, President & CEO

100 Aquarium Way, Long Beach,
(562) 590-3100 | aquariumofpacific@lbaop.org

aquariumofpacific.org
Established in 1998

Mark Bertrand
David  Cameron
Jaime Carlson 
Marcus Cooke
Kathleen Eckert
Jennifer Hagle
Dan Hopper
Michael King
James McKinnell
Karl Pettijohn

Linda Tatum
Samantha Attwood
Charlotte Ginsburg
Russell Hill
Randy Lake
Stephanie Leshney
Art Levitt
Chanwantha Sam Limon
Kurt Schulzman
Michael Sondermann

Esther Chui Chao

Ed Feo

Ken McBride

Stephen Olson 

Douglas Otto

Sumer Temple

Thomas Turney 

Susan Wessler

BOARD OF DIRECTORS

@aquariumpacific 
/aquariumpacific 
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MISSION STATEMENT 
Gamers Outreach is a 501(c)(3) 
nonprofit working to restore joy 
and normalcy in the lives of hospi-
talized families. The organization 
provides therapeutic gaming and 
entertainment experiences to 
children, helping make play easily 
prioritized alongside treatment.

SERVICE AREA 
Hospitalized children and their 
families in more than 500 hospi-
tals worldwide.

FAST FACTS
• Gamers Outreach supports more 
than 500 hospitals worldwide.
• Between 5 - 8 million kids per 
year benefit from Gamers Out-
reach programs.
• Most known for delivering 
portable video game kiosks called 
“GO Karts.”
Charity Navigator Rating: Four Stars

GREATEST IMPACT 
IN 2026
Our greatest community impact in 

2026 was a $2 million fundraiser 
hosted in April, which has enabled 
us to deliver many hundreds of GO 
Karts to hospitals worldwide.

VOLUNTEER 
OPPORTUNITIES
We have volunteer opportunities 
occasionally throughout the year. 
Our biggest is our annual fund-
raiser, Gamers for Giving, a video 
game competition, where we need 
volunteers to help set up, manage, 
and tear down the event.

GIVING 
OPPORTUNITIES
Financial support helps us 

purchase needed equipment for 
hospitals and maintain existing 
devices in facilities that deliver 
entertainment content to children 
and their families. Give online, join 
The Grid as a monthly donor, mail 
a check, donate stock, give crypto 
through The Giving Block, make 
an in-kind gift or Sponsor A Build. 
Gamers Outreach Foundation is a 
501(c)(3), EIN 26-0321174.

SIGNATURE EVENTS
Our signature event is our Gamers 
for Giving fundraiser, happening in 
April 2027, where we’ll celebrate 
our 20th anniversary. We invite 
people to give online.

LEADERSHIP
Executive Leadership
Zach Wigal, Founder & Board President

GamersOutreach.org
Established in 2007

@GamersOutreach
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A young patient plays a video game from a hospital bed on a GO Kart.

@GamersOutreach
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